
© Home Improvement Research Institute 2021

ABOUT HIRI

www.hiri.org

As the only nonprofit organization dedicated to home improvement 
research, HIRI empowers our members with exclusive, ongoing home 

improvement data and information for making better business decisions. 
Members are the leading manufacturers, retailers and allied 

organizations in the home improvement industry.

PROJECT PLANNERS’ 
SHOPPING PROCESS 

& TRENDS

Online vs Offline Resources

FROM WHICH SOURCES DO YOU TYPICALLY RELY ON FOR FINDING HOME 
IMPROVEMENT OR MAINTENANCE/REPAIR PRODUCT INFORMATION?

WHAT ARE THE THREE MOST IMPORTANT FACTORS WHEN CHOOSING THE 
BRAND OF YOUR HOME IMPROVEMENT OR MAINTENANCE/REPAIR PRODUCTS?

I have used the 
brand before

I like the way 
it looks

The brand was in stock 
when I needed it

42.4% 36.6% 32.3%

I USUALLY BUY THE MOST AFFORDABLE 
PRODUCT THAT FITS MY NEEDS

I USUALLY BUY THE SAME BRANDS OF PRODUCTS

WHERE POSSIBLE, ALL PRODUCTS ARE OF THE SAME BRAND

Mostly describes me

Somewhat 
describes me

Doesn’t describe 
me at all

Very much 
describes me

37.9%

22.8% 13.3%

25.9%

Somewhat 
important

Not very important

Not important at all

Not feeling one 
way or the other

Extremely important

37.9%

22.8% 13.3%

13.3%

25.9%

Price Point Importance

Brand Consistency

Brand Selection Motivators

There are endless ways shoppers could decide on a product and brands. 
Maybe it’s the durability, the looks or even just the cost. Whatever it may 

be, it is important to know the trends shoppers are creating for 2021. 
Let’s take a closer look at what’s influencing project planners’ purchases.

Online resources have become an invaluable tool in the past few years. However, 
when it comes to information gathering, physically looking at a product is still 

dominating. The most popular source people rely on for discovering home 
improvement or maintenance/repair products is through family and friends.

When it comes to shopping for home improvement goods, the majority of 
shoppers focus on the product’s price point. 61% of homeowners claim that 

buying the most affordable product that mostly fits their needs describes them. 

Ultimately, having previous experience with the brand is the most important 
factor when choosing a brand of a product. Secondly, people reported that 

brand aesthetics play a significant role in the decision process. Product 
availability is the third most important priority to shoppers. 
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Social 
Media

Mostly 
describes me

Retailer 
website

Very much 
describes me

Reviews 
website

Manufactur
er website

Retailer 
employee

Other
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When investigating brand loyalty, only 16% reported that they do not 
usually buy the same brands of products. That being said, nearly half of 
respondents want all of their products to be the same brand if possible. 


